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‘Battlefield Earth’ is theme
of artists’ logo competition

A s‘rneldmoﬁmpichn
essionals has been chosen fo
select the winners of a nation-wide
“Battiefield Earth” logo i
test for student ama
ists. : i
The cootest offers a grand
dttl‘.'mlndgouiblega?enu}ﬂt
on two upcoming muovies from Hol-
ood - Salem Productions’

back-to-back theatrica! film ver-
sions of L. Ron Hubbard's science
fiction bestselier of alien invasion
and {, “Battiefield Earth:
A Saga of the Year 3000."

The es' panel for the logo
eompegt'i‘g- to student and
amateur artists throughout the
United States, and offering three
cash awards and 20 runner-up
- includes these film profes-
sionals :
® William Immerman, bhead of
Salem Productions and producer

of such films as Southern Comfort

and Take This Job and Shove It.

=y

ﬂ”ﬁm-— iceat Men in
Their Flying Machines.

® Abraham Polonsky,
s, g, e
'] m”
and Mommie Deares!. )
Salem Productions
entry
test will recei mnt’l.h“o
con vea
dtl.MandnHoﬂyvoodx
credit if the artwork is
selected for use in film pro-
duction or on titles.
Second and third prizes of $750

and $500, respectively, and 30

runner prizes also will be
award:d'?

Complete contest rules and en-
forms, which must be post-
marked no later than mi t,
October 31, can be obta
writing to: “Battiefield
Movie Logo Contest,”

i
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® Ken Annakin, director of Wilshire Blvd., Suite 453, Santa

\

* The Longest Day, Battie of the Mor ' = “ulif.




